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Purpose and Objectives 

 Provide an overview of the strategy, planning, and 
implementation efforts to reduce costs by 
significantly increasing the use of electronic 
reporting  

 Cover the SBO initial mailout and follow-up 
procedures, online reporting usability testing, 
preliminary analysis of paradata, and response 
rates.  

2 



Background 

 Part of the Economic Census – Conducted every 5 
years under the same budget area 

 Collects business and business owner data by 

 Gender 

 Minority status 

 Race 

 Ethnicity (Hispanic origin of any race) 

 Veteran status 
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 Collects data for business characteristics 
 

 Year the business was established 
 Source(s) and amount of financing 
 Whether home-based, family-owned, or franchised 
 Types of customers and workers 
 Percent of total sales from exports 
 Operations established or functions outsourced outside the 

United States 
 Language(s) used in business transactions 
 Employer-paid benefits 
 Internet usage and percent of sales from e-commerce  
 Seasonal or part-time business 
 Business still operating or reason ceased 
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 Collects data for owner characteristics 
 

 How and when the owner acquired the business 

 Owner’s primary function in the business 

 Average number of hours worked per week 

 Whether the business provided the owner’s primary 
income source 

 Prior experience owning a business 

 Age of the owner 

 Highest level of education completed  

 Whether the owner was born in the United States 

 Veteran’s service-disabled status 
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 Combines data from several sources 
 Online reporting and mailout/mailback survey 
 IRS business tax returns 
 Other Economic Census reports 

 

 Conducted on a company or firm basis  
 

 Two-phase mailout (1.75 million firms) 
 Phase I employer firms (850,000) mailed in September 2013 
 Phase II nonemployer firms and new employer firms 

(900,000) mailed in May 2014 
 

 NAICS coverage similar to the Economic Census 
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 Publishes data by 
 Geography  

 United States, states, metropolitan areas, counties, places 

 Industry 
 2- through 6-digit NAICS for selected geographies 

 Size of firm 
 Receipts 

 Employment 

 Ten core releases covering races, gender, Hispanic 
origin, veteran status, and characteristics of 
businesses and business owners 

 Public Use Microdata Sample (PUMS) 
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2007 SBO 
 All businesses received mailback paper forms. 

  Offered electronic 
reporting option. 

8 



2012 SBO  

 Instructs using electronic reporting only;          
no mention of the paper versions of the form.  
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Online Reporting and Self Service 

Options through the Business Help Site 

 “Survey Log in”  
 Complete in 8-12 

minutes 

 Save the form and 
complete over multiple 
sessions, if needed 

 “Self-Service Login” 
 Grant time extension 

 Check filing status 

 Update mailing address 
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Survey Log in Screen 

 Re-enter 11-digit SBO 
User ID and case 
sensitive Password 

 Sessions expires after 
50 minutes of 
inactivity 

 Adding OMB Number 
and Approval 
Expiration Date for 
Phase II  
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Main Menu Screen Dilemmas 
 View/Print PDF icon 

does not appear until 
the survey has begun. 

 Submitted forms 
cannot be correct 
online.  
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Formatting and Navigation Dilemmas 

Involving a Screener Question 
 Improvement needed prior 

to designing the online 
reporting system. 

 Skip instructions that 
applied only to in-scope 
businesses were made 
much more conspicuous. 

 If in-scope businesses 
answered out-of-scope 
questions by mistake, they 
still stay on the intended 
path leading to the Owner 
Dashboard. 
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Electronic “Owner Dashboard” Dilemma 

 Confused where 
to go next 

 Sole owners did 
not understand 
why they 
needed to see 
this screen 

 Status column 
confusing 
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 Improved 
Owner 
Dashboard 
for better 
navigation 
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Minimalizing Reporting-related Problems 

 Devices, operating 
systems, and Web 
browsers affected 
how the screens 
loaded in testing. 
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Survey of Business Owners:  

2007 vs. 2012 

The Transition to Electronic Reporting 

8.4% 

91.6% 

2007 SBO Phase I 

Electronic

Paper 90.4% 

9.6% 

2012 SBO Phase I 

Electronic

Paper

As of March 3, 2014 
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Significant Challenges 

 Public concerns about SBO’s validity and security 

 SBO paperwork discarded since 2012 Economic 
Census (EC) forms were filed 

 Failed login attempts at Economic Census BHS site 
using SBO User IDs and Passwords 

 Failed login attempts at SBO BHS site using EC User 
IDs and Passwords 

 Two- week Federal government shutdown prior to 
due date 
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Phase I Response Comparison 
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Top Reasons for Calls to 

SBO’s Toll-Free Number 
  

 
 

Primary reason recorded by JCC interviewer Number  

Complete online survey by telephone interview 4,373 

Needs inactive, closed, or out-of-business  certification letter 2,847 

Had a login problem that could be resolved by the interviewer 1,693                                                         

Cannot provide business data 1,500 

Request for paper report form 1,087 

Needs letter acknowledging receipt of form    986 

Confused  SBO with the Economic Census having an earlier due date   699 

Website issue (Able to resolve by phone)    623 

Confirm filing status   598 

Deceased owner   514 
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Daily Online vs. Mail-In Responses 
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“Letter Only” vs. Enclosed Paper Form 

Mailout stage 
Mailing 
package 

Electronic 
check-in 

Paper  
check-in 

Combined 
check-in 

1st follow-up 

“Letter only”  30.3% 0.0% 30.3% 

English form 
enclosed  

9.5% 19.8% 29.3% 

2nd follow-up 

“Letter only” 30.1% 4.7%* 34.8% 

English form 
enclosed 

12.1% 20.0% 32.1% 

* This occurred for respondents who received an English form from the 
1st follow-up and returned it after receiving the “letter only” mailing 
package from the 2nd follow-up.  
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Paradata: 2012 SBO Phase I 

(Compiled from Centurion) 
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Paradata: 2012 SBO Phase I 

Time Logged into Centurion 
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Paradata: 2012 SBO Phase I 

Type of Web Browser 
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Internet Explorer (55%)

Chrome (17%)

Firefox (14%)

Mozilla (7%)

Safari (6%)

AOL, Android Webkit,
Opera, and other types (1%)



Paradata: 2012 SBO Phase I 

Type of Operating System 
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Windows 7 (57%)

Windows XP (23%)

Other (7%)

Windows Other (6%)

Windows 8  (5%)

iPhone OS (2%)

Android, Linux, Chrome OS,
and Windows Phone (< 1%)



Next Steps - Phase II 
 Mailout to nonemployers and employer births 

 

 Mailout 

Operation 

Approximate Date 

in 2014 

Estimated 

No. in 

Sample 

Estimated 

No. of 

Letters 

Mailed w/o 

Forms   

Estimated 

No. of 

Letters 

Mailed w/ 

Forms 

Initial mailout May 27 - 30 900,000 900,000 0 

Reminder letter June 18      1,000 1,000 0 

Due date July 10 

1st follow-up July 22 - Aug. 15 603,000 401,600 201,400 

2nd follow-up Aug. 22 - Sept. 11 450,000 299,700 150,300 

Closeout  Nov. 14 
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Future Plans 
2012 SBO Release Schedule 

 

 
 

Data Products Release Dates 

Women-Owned Businesses  June 2015 

Hispanic-Owned Businesses July 2015 

Black-Owned Businesses August 2015 

American Indian- and Alaska Native-Owned Businesses September 2015 

Asian-Owned Businesses October 2015 

Native Hawaiian- and Other Pacific Islander-Owned 

Businesses 
October 2015 

Veteran-Owned Businesses November 2015 

Company Summary December 2015 

Characteristics of Businesses December 2015 

Characteristics of Business Owners December 2015 

Public Use Microdata Sample (PUMS) file 2016 
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Contact Information  

• General SBO inquiries 
 Phone:  888.225.4022 or 301.763.3316 
 Email:  csd.sbo@census.gov 
 
• Carol V. Caldwell, Assistant Division Chief – Research and 

Methods, 301.763.3390 / Carol.V.Caldwell@census.go 
 
• Lee Wentela, Chief, Economic Census Branch – Surveys and 

Programs, 301.763.7270 / Lee.R.Wentela@census.gov 
 
• Katherine Russell, SBO Project Manager, 
 301.763.7094 / Katherine.Russell@census.gov 
 
• Anthony Caruso, SBO Project Manager, 
 301.763.3319 / Anthony.M.Caruso@census.gov 
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